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10 StartinG pointS …
1 profeSSional CoMMUniCation
in the DiGital aGe

84% of communicators state that new ways of communication are enriching
their jobs. Yet 73% say their daily work pressure is steadily increasing.

2 Job attribUteS anD
SatiSfaCtion

Communicators place greater importance on satisfaction-drivers such as
interesting tasks, career opportunities and appreciation from superiors and
(internal) clients, rather than on, for example, job security and work-life
balance.

3 SalarieS

8% of European communicators report a base salary of more than €150,000
a year while nearly a quarter earn less than €30,000 per year.

4 Career DeVelopMent anD
MentorinG

The top three factors for obtaining a good position in strategic communication
are networking among peers and colleagues (78%), further education on or off
the job (71%), and moving to a new employer (71%).

5 networkinG praCtiCeS anD
platforMS

82% of respondents agree that networking is important for career progression
and personal development and about the same number sees networks as
important for reaching business and communication goals of the organisation.

6 StrateGiC iSSUeS

45% of the respondents state that the most important challenge for the
profession today is linking communication and business strategies in a proper
way.

7 CharaCteriStiCS of eXCellent
CoMMUniCation fUnCtionS

By combining self-assessments, benchmarks and statistical analyses, the study
has identified characteristics of excellent communication functions. The
results show that one in five communication departments is significantly more
competent, influential and successful compared to others in Europe, with clearly
different communication patterns and priorities.

8 GenDer anD StrateGiC
CoMMUniCation

Female professionals report a higher increase of work pressure but are better at
utilising digital technologies for the job.

9 CoMMUniCation ChannelS anD
SoCial MeDia

86% consider online communication channels as being the most relevant for
strategic communication, which is a strong rise from 58% in 2009.

10 Mobile CoMMUniCation

Although a third of organisations have implemented apps for smartphones
and tablets, more than 40% are not planning to use such tools for strategic
communication. In contrast, 62% already employ mobile corporate or
organisational websites.

… for fUrther DiSCUSSion

Join the discussion
on Twitter @eacdonline
and facebook.com/eacd.online

The European Communications Monitor is an international research initiative
conducted by the European Public Relations Education and Research
Association (EUPRERA), an autonomous organisation, in partnership with
the EACD and the Communication Director magazine. The study is conducted
with the aim to stimulate and promote the knowledge and practice of
communication management in Europe.
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